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2018 - 2019 

FROM THE CHAIR
Love Wimbledon is 
now in its eighth year 
and this year the 
team has responded 
to a larger number 
of consultations and 
strategic proposals 
that aff ect Wimbledon 
acting as the voice of 
the businesses that
we represent. 

The day to day support, business services, promotion and 
events, and other improvements have moved forward as well, 
with strong results demonstrated in digital communications, 
footfall fi gures and the positive response in our annual 
business survey.  
 
The Love Wimbledon team continue to deliver a range of 
activities to improve the town centre from practical everyday 
support to strategic projects. They do this with professionalism 
and a friendly attitude, seeking improvements whilst engaging 
with town centre businesses.  They drive the vision forward 
adding value to all types of businesses.  
 
We are proud of the fact that Wimbledon is a very attractive 
option - with low crime, high shop occupancy rates and a 
thriving night-time economy – it remains an urban, suburban 
choice for business.  
 
Thank you to the Board Directors for their input by providing 
vision and  advocacy whilst always adopting a supportive 
and pragmatic approach. They represent such a diverse 
range of Wimbledon businesses and thanks to the Love 
Wimbledon team for their energy and competence and to 
all our businesses for choosing Wimbledon as your town 
centre.  Thank you also to our excellent team, led so well by 
Helen Clark Bell for another excellent year.

Paul Harvey, Chair

Paul Harvey, Chair, Love Wimbledon Board

Made up of Town Centre business 
community representatives, the 
Board meets quarterly to oversee 
Love Wimbledon activity and 
approve the annual budget and 
delivery plan.  It has been chaired 
by Paul Harvey Managing Partner 
at Morrison’s Solicitors since 
November 2016. We welcomed 
The Alexandra Pub this year to 
the Board. 

The Board 2018-2019

Antoinette
Wimbledon

wimbledon



St. Mark's Place
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2018 - 2019

SECURING THE BEST FOR BUSINESS
At Love Wimbledon our 
days are never the same. 
The driving force behind 
all we do is to improve 
Wimbledon and this 
Annual Report to our 
businesses gives you a 
little insight into our work. 

As your local Business Improvement 
District, the team at Love Wimbledon 
take enormous pride in delivering 
a high quality service to businesses 
within the BID area, that in turn helps 

to ensure that the town remains attractive to pedestrians, visitors, residents, 
business owners, employees, investors, developers and anyone else too!

The town is evolving, with a number of sites under construction with new 
buildings being built and current buildings being given a revamp. New 
businesses see it as a place of choice, relocating here with many existing 
businesses growing or revamping to give a fresh new look.

With the current economic uncertainty together with signifi cant changes to 
retail trends, we need to work even harder to 'fl y the Wimbledon fl ag' to make 
it a destination of choice, whatever your reason for visiting the town.

Our door is always open, so please do contact us to continue the conversation.

Helen Clark Bell, CEO, Love Wimbledon
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Our Vision
FOR WIMBLEDON TO BE 

A POPULAR, ATTRACTIVE, 
SAFE, INTERESTING AND 

BETTER PLACE FOR 
BUSINESS, VISITORS 

AND RESIDENTS. 
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2018 - 2019

Deliver engaging 
events and 
placemaking

Provide inspiring 
business services 
and support

01

03

Develop leading 
marketing and 
promotion02

Ensure a bright 
future for 
Wimbledon04

From 2017-2022 we will:

Our Aims
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THE FIRST EVER TRIVIA PUB QUIZ

We created a Wimbledon quiz like no other. Through 
an app on their mobile phone, visitors to Wimbledon 
wound their way around the town centre answering 
questions and performing tasks. It promoted 
businesses, culture, heritage and a lot of fun.

                 DELIVER ENGAGING  
EVENTS AND PLACEMAKING

More and more Wimbledon businesses are getting involved in our events. They drive footfall 
and energise the town ensuring Wimbledon is an attractive, interesting and safe environment

 EVENTS 

SUPPORTING 
CULTURE
Love Wimbledon 
partnered with 
the nationally recognised 
BookFest on their launch night 
held at Merton Arts Space 
at the back of the library, 
promoting Wimbledon as a 
cultural destination.

SUMMER SIT OUT
After user feedback 
we extended our 
picnic pitch on The 
Piazza to three 
weeks in 2018 and 
it was welcomed back 
with open arms by 
Wimbledon workers and 
visitors. This creative 
use of space reaffirms 
the need for permanent 
outside seating in town.

Spotlight

 ON...

Aim 01

   FOR 
Everyone

Social
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WIMBLEDON WINTER WONDERLAND   
We closed the streets for a day and put on  
a one-day spectacular for all the family. 
With over 20,000 visitors and a proven 
positive impact in footfall and sales for many 
businesses, the event continues be a draw. 

AUTUMN ARTS WEEKENDER
Before the chill sets in, in sunny September, 
Love Wimbledon collaborates with local artists 
providing creative activities for children and 
parents alike at our Arts and Crafts Market. 

2018 - 2019

RIDE LONDON STREET PARTY
Cheering the riders, entertaining the customers 
and providing one of the best vantage points 
on the circuit. Our Ride London event creates 
an SW19 street party with activities and BID 
businesses providing the platform.

THE TOWN IS TENNIS  
  Every year more and more shops and restaurants 
step into the tennis spirit. From The Alex pub live 
music on St Mark's Place, to the extraordinary 
windows of Bliss café – businesses celebrate with 
passion and creativity. Get involved!

‘ We launched our single-use plastic free market this year, committing to 
improving our impact on the environment’ Sally Warren, Love Wimbledon

MARKETS ALL YEAR 
Our markets are held 
on The Piazza, they 
support local artisans and 
entrepreneurs and our 
own businesses. Their 
popularity increases every 
year. This year we moved 
to single-use plastic free  
at our Monthly Market. 

   FOR 
Everyone

       FOR 
Sports     

FANS

FOR THE   
 Hip

OUR 
MARKETS:
The Monthly  
Market (March  
to November)
Christmas market 
(December)
Arts market 
(September)
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MAINTAINING STANDARDS

We provide extra street cleansing  in 
addition to Merton Council service, keeping 
Wimbledon clean and litter free is top of 
our agenda. We prioritise the biggest clean 
around the tennis when Wimbledon is on 
an international platform and  keep priority 
areas clean on a  regular basis. 

We reported:
   260 instances of graffi  ti
   259 fl y tipping
   101 household waste issues
   70 highway issues (like burst water pipes)

 
We delivered:

   Regular gum removal in heavy 
footfall areas

   Monthly bus stop cleans
   Over 1,300 sqm of pavement jetwashed
   Extra cleaning in  grot spot areas

We resolved 865 town centre 
issues – that’s around 17 per week

PLACES AND SPACES

IMPROVING WIMBLEDON

ADOPT A TREE
Launching in 2019 many businesses 
have adopted a tree in the town
centre. We make sure the tree 
is planted and the businesses 
keep it watered making 
Wimbledon that bit greener.   

86% OF BUSINESSES
say trees and greenery are 
important for the town

Jett ing Off
Wimbledon is a very busy hub: 
the BID invests in additional 
street and graffi  ti cleaning to 
keep it clean. Merton Council are 
no longer able to clean private 
property, we have stepped in, 
working with landlords to either 
clean it themselves or use our 
private service contractor.

issues – that’s around 17 per week

Launching in 2019 many businesses 

Spotlight  

     ON...

86% OF BUSINESSES
say trees and greenery are 
86% OF BUSINESSES86% OF BUSINESSES
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BUNTING, BANNERS
AND BASKETS

It’s good to have an attractive town 
and every summer Love Wimbledon 
put up the welcome banners which 
also drive people to our digital 
platforms to see where they can eat 
and what they can do. We continue 
to manage and take responsibility for 
two fl owerbeds (outside TK Maxx and 
Lloyds bank) planting colourful, bee 
loving plants. 

TOWN MANAGEMENT 

Wimbledon 
Town Centre 
has a pro-active 
Town Ranger 
who walks the 
town daily to 
investigate 
issues including 
graffi  ti, water 
leaks and 
waste. They 

speak with businesses and are the 
eyes and ears of Love Wimbledon, 
ensuring Wimbledon maintains a 
clean, safe and peaceful environment 
to live and work.

2018 - 2019

LIGHTING UP

The Christmas tree 
just gets better and 
outside the station 
we implemented a 
new sign board to 
aid visitors to get 
to their cultural 
destination. The 
tree is a BIG selfi e 
opportunity, bringing 
cheer and sponsored 
by a local business. 
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BEING SOCIAL!
Customers love to talk – and we have seen an 
increase in impressions and followers on all 
our social media handles.

THE NEW 
WEBSITE 

Performing well after our 
website launch last year it 
showcases our businesses and 
the great place Wimbledon is 
to do business and visit. 

FREE FOR BID BUSINESSES:

   Social media support
   Magazine editorial
   Listing on lovewimbledon.org website
   Business and consumer E-cards 
   Privilege card off ers
  360 degree google photos

Twitter 
   1.5 million impressions
   Over 7,000 followers
   31,000  profi le visits 

Instagram 
   We’ve increased our 

average post 
impression to 8,000

  80% increase in followers

Facebook 
  5,000 friends 
  85k reach for 

Winter Wonderland 
alone!

SESSIONS 
ARE UP BY 

NEARLY

40%

DEVELOPING 
LEADING MARKETING 

AND PROMOTION
The range of channels that promote Wimbledon 
and the businesses here are increasingly 
popular. From print to on-line, targeted to social, 
we continue to deliver outstanding marketing, 
so the town is at the forefront of people’s minds.

WEB FACTS:

   Over 280,000 page views 

   21,000 external links 
clicked, many to 
businesses 

   Privilege Card, 
What's On and 
Eating Out are our 
most popular pages 

Promoting Wimbledon Town Centre to customers

Aim 02
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2018 - 2019

E-CARDS THAT WOW!

We promote our markets, 
what’s happening around 
town, what’s new and 
what to do in our monthly 
e-cards. We continue to 
shout about our customer 
facing businesses to make 
Wimbledon a destination 
of choice.

Our customer database 
has nearly 
trebled 
since May!

Central 
Wimbledon 
footfall 
is up

90% OF BUSINESSES 
SAY WIMBLEDON 
IS POPULAR

MAPS & MAGS
The twice a year magazine is distributed to 
150,000 customers. Brimming with events, 
what to buy and where to eat – it is an all-round 
Wimbledon experience.  

7,000 MAPS 
PRINTED 
Our maps for hotel 
guests, tennis goers and 
students are distributed 
to thousands. They list all 
the places to eat, drink 
and go -out in town.

90%

Wimbledon experience.  

and go -out in town.
   

   

ST MARK’S 
PLACE

THE VILLAGE

START: 
WIMBLEDON STATION

FINISH: THE TENNIS
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Taxi Rank

C CASH POINTS
KEY

P1 Centre Court Car Park SECURE   (entrance at back of  Centre Court along Queens Road)Queen’s Road SW19 8NP

P2 Queen’s Road Car Park 24 Hours 
Queen’s Road SW19 8NP

P3 Wimbledon Station Car Park 24 Hours 
Orinoco Lane SW19 7JZ

P4 Sainsbury’s Car Park Worple Road SW19 4DD

P5 St George’s Road Car Park 24 Hours
St George’s Road SW19 4EA

P6 Wimbledon Bridge  SECURE   Wimbledon Bridge HouseHartfi eld Crescent SW19 3RU

P7 Morrisons Car Park 24 Hours
Hartfi eld Road SW19 3TB

P8 New Wimbledon Theatre Car Park
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Wimbledon Station
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For all things Wimbledon visit lovewimbledon.ORG
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With two nationally renowned theatres, over eighty restaurants and cafés, 150+ shops, great events and diverse night life, Wimbledon is a perfect place to take time out and enjoy yourself.

GETTING HERE TRAIN  �  TUBE  �  TRAM  �  BUS TAXI  �  CYCLE  �  WALK

BILL’S WIMBLEDON
20 Hartfield Road, London, SW19 3TA 0208 947 8285 | wimbledon@bills-email.co.uk

 OPEN UNTIL 11PM

BOOK YOUR TABLE NOW
WWW.BILLS-WEBSITE.CO.UK

A FRESHLY  
SERVED, PERFECT  END TO THE DAY

.ORG

T E N N I S    �    S H O P P I N G    �    E A T I N G    �    G O I N G  O U T  

 TOWN CENTRE MAP 2019TOWN CENTRE MAP 2019

.ORG
The heart of SW19

Wimbledon

Love Wimbledon Map2019.indd   1

04/07/2019   16:03

360 DEGREE PHOTOS 

Launched in 2018, Love Wimbledon is leading the way 
for businesses, providing a FREE 360 degree photo 
service including uploading onto Google. Images really do speak 
louder than words, with many businesses seeing more potential 
customers click on their online profi les and respond positively.

New & Free !

Over a million views of 
our photos on Google

21 businesses have already participated 
with over 100 pictures uploaded

Spotlight  

     ON...
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PROVIDING INSPIRING 
BUSINESS SERVICES AND SUPPORT

More businesses than ever have felt the benefi ts of our services 
with positive results including:

     Provide employee privilege card
     Increased usage of recycling services
     Cheaper utility bills
     Free membership to Merton Chamber of Commerce
     More cost-eff ective waste and recycling
     Access to new products including merchant services and testing
     Sponsorship and promotion opportunities

BID SERVICES – SAVING 
MONEY STEP BY STEP  

£16,000  
  SAVED BY BUSINESSES 
 USING OUR SERVICES

We launched our new business services 
brochure to make it clear to businesses
what services are available and the benefi ts 
they can provide.

‘BID BUSINESSES 
CONTINUE TO 
SAVE MONEY 
THROUGH OUR 
SERVICES’
Kevin Gallagher, 
Love Wimbledon, 
Operations Manager

From money saving services to facilitated business promotion 
and networking, we help save money and time

Aim 03
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NEARLY HALF OF BUSINESSES HAVE 
SELECTED OUR WASTE COLLECTION 
PROVIDER SINCE 2012 
Businesses;

     Saved 4,295 trees by 
using our recycling

     Recycled 489 tonnes 
of waste

     27 tonnes of food waste
     Providing 189,300 KWH 

of energy

2018 - 2019

WIMBLEDON YOUNG 
PROFESSIONAL GROUP

A growing, popular evening 
event which benefi ts the hosts, 
sponsors and the attendees who 
meet other businesses. 

TALK OF THE TOWN UPDATE

We held our annual update in October to give 
businesses an opportunity to fi nd out more about 
what we are doing, ask questions and meet the 
whole Love Wimbledon team.

LOVE TO LUNCH

A quarterly event to meet like-minded Wimbledon 
and Merton businesses and develop contacts in 
partnership with Merton Chamber of Commerce.

FREE NETWORKING 
OPPORTUNITIES
We continue to grow our programme of 
networking opportunities including:

Over 200 BID 
employees have 
attended our 
business events

Did you know?
We measure where the 
waste goes that is picked up 
by our contractors.

     57% recycled
     3% anaerobic digestion
     40% waste to energy
     470 tonnes of CO2 saved

Our businesses KNOW their 
waste is not going to landfi ll.

43 BUSINESSES HAVE USED THE WEEE SERVICE SAVING OVER £3K

Over 
516 tonnes 

of waste recycled

4,295
TONNES
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BUSINESS SERVICES

Wimbledon continues to see a drop in crime 
rates – bucking the London trend. We provide 
a range of interventions which help combat 
crime working closely with the Met Police and 
Merton Council to detect and resolve issues. 

STAYING SAFE 

WORKING WITH NIGHT-TIME 
VENUES WE PROVIDE:

     Monthly updates for pubs and bars
     Free access to Littoralis to identify off enders 
     Reduced costs for Town Link radio

12% DROP 
IN CRIME 
YEAR 
ON YEAR

12% DROP 

By working together, 
our streets are 
staying safe
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2018 - 2019

FOOD AND CULTURE AWARDS 

Many restaurants and pubs have told us  
the importance and prestige of being nominated 
and being a finalist for South West London's Time 
& Leisure Magazine Food and Culture Awards. We 
sponsored the Best Eating Experience in Wimbledon 
Town Centre and many BID businesses have 
benefitted from the 
promotional activity 
through the Time 
& Leisure Magazine 
and on line activity.

21 BID businesses  
were shortlisted

MERTON BEST  
BUSINESS AWARDS

Start-ups, independents, shops, 
offices, brands, places to go out, 
they all get recognised for the 
great work they do in the Merton 
Chamber of Commerce Best 
Business Awards. We continued 
our sponsorship of the Wimbledon 
Town Centre category, celebrating 
the best businesses in town.

25 BID businesses were finalists

AWARDING 
THE BEST FREETO ENTER

PUBLIC VOTE

IMPROVED BUSINESS SKILLS 
AND TRAINING FOR YOU

Whether compliance, management 
or marketing, we work with leading 
providers including Sustainable 
Merton and Merton Chamber to 
deliver local training opportunities.

New in 2018
The awards have  

grown to include four 
culture categories, bringing 

more opportunities for 
Wimbledon businesses

Free Membership
of Merton Chamber of
Commerce worth £350
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ENSURING 
A BRIGHT FUTURE 
FOR WIMBLEDON

Lobbying to get the business voice heard in matters of strategic 
importance and delivering practical solutions

WIMBLEDON POLICE STATION – 
KEEP POLICE PRESENCE

With the threat of closure, our stance is 
to continue to have a permanent police 
presence in the town centre. The Police 
station is the only one in London that 
has been saved from closure from the 
London wide cost savings by the Met. 
We continue to apply pressure to the 
GLA, Metropolitan Police, politicians 
and Merton Council to keep it open.

80% of businesses want to see 
the police station remain open

WHY LOBBY?
We lobby on a range of policies 
and governmental strategies 
to guide and infl uence external 
affairs that could impact on the 
town centre or have already.

KEEPPOLICE PRESENCE

Aim 04



LOVEWIMBLEDON.ORG    19

WHAT A SWEETIE!
100% BIODEGRADABLE 
PLANT BASED WRAPPERS

2018 - 2019

REDUCE | REUSE | REFILL

   We aim to fi nd new homes for our gear whether 
astroturf, tennis balls or furniture.

   We promote all our 
businesses which 
off er free water fi ll for 
customers (Water UK)

     Wherever possible we 
have switched materials 
away from single-use 
plastic

     Committed to keeping 
our businesses up to 
date on what they can do 
to reduce plastic usage

     Customers can pick up our re-usable market bag 
at our monthly markets

 
GET HEALTHIER

     We are working with Sustainable Merton to lobby 
for improvements in town centre air quality

     We have partnered with Healthy Dialogues, 
to empower businesses to champion health 
and wellbeing

    We aim to buy local to reduce our own 
environmental footprint

 
We are really proud to have worked with our 
suppliers and market traders to remove single 
use plastics at our market. 

WHAT LOVE WIMBLEDON ACHIEVED:

     Built up communication with Deliveroo 
Head Offi  ce and they are responding well 
to our concerns about the accumulation of 
bikes in particular areas and the blocking 
of parking bays

     Deliveroo managers have visited sites and 
are sending messages to the riders

     Provided businesses with an email to 
report anti social behaviour by riders

     Worked with the Merton Council and 
secured additional motorbike parking in a 
council run car park

     Arranged briefi ng sessions for riders to build 
better communications about Wimbledon 

This is an ongoing issue which is heading for 
resolution showing that working together 
provides a solution. Love Wimbledon 
will continue to work with providers to 
manage this situation for the benefi t of the 
businesses and the functioning of the town.

WIMBLEDON GOING 
GREENER AND HEALTHIER
Green initiatives are high up many business 
agendas and at Love Wimbledon we are 
promoting these developments, campaigning 
for wider change and delivering our own green 
strategies. Here’s a taste of what we are doing:

DELIVERY BIKES – 
AFFECTING 
CUSTOMERS?
Many businesses and customers 
highlighted their concern over the eff ect of 
delivery drivers parking in 20 minute parking 
bays and behaving anti socially.

Spotlight  

     ON...
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ENSURING A BRIGHT FUTURE

2. THE WIMBLEDON MASTERPLAN

Created by Merton Council to articulate the vision for the 
town centre. The masterplan has some good initiatives 
including a sustainable agenda and creating a broader mix 
of commercial space.

Our response to the masterplan harnessed many of 
the comments businesses have given us. We are overall 
supportive of the masterplan vision and it is clear that Merton 
Council have listened to business and resident feedback. 
 
However, there are several areas that need more 
consideration including:

   Clearer transport strategy (to include cycling)
   Affordable commercial space
   A more detailed design vision including at street level 
with a future unique proposition and positioning

   Operational and phasing challenges including the  
impact on current and future businesses

   If Crossrail 2 doesn't happen, how will this plan change
 
Merton Council have listened to our voice and we expect 
the next consultation in Autumn 2019.

1. MERTON COUNCIL  
PARKING CONSULTATION – 
INCREASED CHARGES

Love Wimbledon BID oppose Merton 
Councils parking charges on a number 
of levels:
 

   We do not believe the proposals 
outlined in the consultation will tackle 
air quality and certainly not give it the 
urgency that this issue requires

   Retail patterns are changing and high 
parking charges do not provide any 
incentive for people to visit the town

   It will impact negatively on 
independents on The Broadway

   The costs will be similar to central 
London, with much longer operational 
hours. This is not supporting our town 
centre businesses.

 
We will continue to fight the case for 
fair charging and better strategies to 
combat poor air quality.

THE YEAR OF CONSULTATIONS – WIMBLEDON
In this year we have responded to five major consultation documents and communicated their 
objectives and content to BID businesses. The following outlines their aims and our responses. 
For more details please go to www.lovewimbledon.org/bid
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2018 - 2019

3. THE LOCAL PLAN

Merton Council has created a 15 year 
strategic planning framework for the 
borough covering areas such as healthy 
streets, transport, air quality, climate 
change, retail and office development 
specifically for the town centre.

Love Wimbledon were concerned 
that there was not enough to support 
businesses and users of the town centre. 
We have highlighted the need for: 

     Improved infrastructure requirements
     Accessible parking plans
     Green legislation
     Improved air quality
     Affordable commercial space 
     An extended cultural offer

The Local Plan will again be coming out for 
consultation which will give all businesses 
further opportunities to feed back and 
help shape future policies for the town.

4. SUTTON TO WIMBLEDON TRAM LINK

Love Wimbledon has lobbied to increase the 
frequency of trains between Sutton and Wimbledon 
and welcome a new tram link to combat through 
traffic in the area. We expect an update in 2019.

5. CHANGING BUSINESS RATES

The Treasury launched an enquiry to scrutinise how 
Government policy has impacted business around 
the country. Love Wimbledon has encouraged the 
government to urgently assess the current outdated 
structure of business rates to give fast relief to high 
street retailers. 
 
With the challenges online and increased rent bring, 
our voice has been heard and we will continue to 
communicate with businesses on any developments.

REMEMBER – HAVE YOUR SAY!
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ABOUT LOVE WIMBLEDON
Working to make Wimbledon 
even better
Our small, but easily contactable team, work 
to ensure businesses receive support and 
resolve town centre issues, bringing strategic 
fl are through marketing, lobbying and 
placemaking.  Businesses are our customers 
and we make it our job to listen to them, 
whilst delivering a range of activities. 
Contact us at info@lovewimbledon.org

'We are a new independent business which opened a store in 
Wimbledon town centre in 2018 selling freshly made Italian gelato. 
We have received invaluable support from the Love Wimbledon team. 
They have been great in coming up with ideas and contacts to help us 
promote our business in Wimbledon and to reach new customers. 
Thanks to their help, we were able to sample our products in the head 
offi  ces of big companies based in town, were introduced to key contacts 
in the local council and were featured in their summer magazine'. 

Luca Galvani, Owner, G like Gelato

22   LOVEWIMBLEDON.ORG
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2017 - 20182018 - 2019

RESPONDED TO FIVE MAJOR 
STRATEGIC CONSULTATIONS

DELIVERED OVER 80 DAYS OF EVENTS

REPORTED 865 TOWN CENTRE ISSUES

14,000 FOLLOWERS/FRIENDS 
ON SOCIAL MEDIA

RECEIVED 1.5 MILLION IMPRESSIONS 
ON TWITTER

150,000 MAGAZINES DELIVERED

OPENED NEW SPONSORSHIP 
AND PROMOTION AVENUES 
TO ALL OUR BUSINESSES 

DOUBLED OUR CONSUMER DATABASE 

OVER 4,000 PRIVILEGE CARD HOLDERS

LAUNCHED 
OUR SINGLE-
USE PLASTIC 
FREE MARKET

SAVED 
BUSINESSES 
THOUSANDS 
OF POUNDS 
USING OUR 
SERVICES

In 2018-19 Love Wimbledon has:
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ABOUT LOVE WIMBLEDON

INCOME 

   BID levy £474,857

   Income from The Piazza activity £51,810

   Commercial income & interest £60,780

FINANCIALS
Each year the Love Wimbledon Board of Directors approve an annual budget to take forward the 
business plan for the year ahead. Annual audited accounts are produced and are available to BID levy 
payers on request. The following is a summary for the 2018/19 financial year.

EXPENDITURE

   Delivering engaging events and placemaking £260,357 (45%)

   Developing leading marketing and promotion £104,641 (18%)

   Providing inspiring business services and support £105,116 (18%)

   Overheads £61,300 (11%)

   Management and Admin £28,741 (5%)

   Ensuring a bright future £16,338 (3%)

TOTAL SURPLUS:   £10,954

Income is derived mainly from the BID levy payable by the BID members for the year to March 31st, 
together with other contributions from landowners and excludes Value Added Tax. All income received 
is wholly applied in furtherance of the BID objectives. 
 

Love Wimbledon has secured £150,000 worth of funding and in kind contribution in addition to the BID levy.

EXPENDITURE

£576,493

INCOME

£587,447



TO COME

Hartfield Road offices
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REFURBISHING,  IMPROVING 
AND ASPIRING 

Dynamic, open offices are sprouting up in 
and around Wimbledon Town Centre. The 
refurbished Wellington House provides top 
notch accommodation with sun kissed terraces – 
well-being at its best, whilst the 22WR revamps 
a heavy eighties office with open spaces, floor 
to ceiling glazing and exposed structures. 
Wimbledon continues to move forward, with an 
eclectic portfolio providing a warm, welcoming 
and accessible range of offices.

WIMBLEDON IS BUZZING! 

START UPS TO HQS  
 
Over 650 varied businesses are located within 
Love Wimbledon BID; techy creative start-
ups in Wimbletech, charities and accelerating 
businesses in The Old Town Hall. Love 
Wimbledon works with over 30 national and 
international HQ’s including Lidl, The Theo 
Paphitis Group, Club Med, Close Brothers, 
Morleys Stores and CIPD. Retailers, eateries, 
brands, independents, wealth managers, 
lawyers, engineers, on-line marketplaces, sit 
side-by-side employing over 15,000 people.

There’s a wide appeal for all nature of businesses in Wimbledon Town Centre. 
With high occupancy rates, our office and retail spaces come in all different shapes 
and sizes. The Love Wimbledon businesses are varied, but what they have in common 
is they enjoy being here and are all part of Wimbledon’s success. 

‘ The one that’s  
like a Victorian Pub’  
Matt Architecture's refurbished Wellington House

15,000 people work  
in Wimbledon

30+ National and International HQs

ABOUT LOVE WIMBLEDON
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2018 - 2019

SO CLOSE TO LONDON!

AN AREA OF SUSTAINABLE GROWTH

We aim to go green in this town centre. But 
sustainability is more than trees and reducing plastic 
use, our businesses believe a greener environment 
makes Wimbledon a better place.  We will lobby for 
continued growth that enables a positive impact 
environmentally, socially and economically – creating 
a  long-term, sustainable town centre.

POPULAR AND ACCESSIBLE 

15 minutes from the centre of London 
AND there is always connectivity, as train, 
tube, tram, taxis, bikes and walking here 
are all simple. We are expecting even 
more connectivity with the potential of a 
new tram link to Sutton and Crossrail2. 

‘ Wimbledon Town Centre benefi ts from 
the popularity of its offi ce space and 
remains a visitor destination mixing 
going out, eating and shopping. 
Love Wimbledon promotes it’s unique 
qualities delivering a better place for all.’ 
Helen Clark Bell, CEO Love Wimbledon

94% OF 
BUSINESSES
said that Wimbledon 
look and feel was a good 
selling point for recruitment

of Wimbledon 
businesses see 
the environment 
as important

87%

Peldon Rose, Newly refurbished 
offi  ces setting technological and 
environmental standards in design
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Tuition House, 27-37 St George’s Road
Wimbledon, London SW19 4EU
020 8619 2012 
info@lovewimbledon.org

lovewimbledon.org

.ORG
BUSINESS IMPROVEMENT DISTRICT


