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ReportingTO OUR

BUSINESSES 2019-20

Tense at the Tennis

"We are LOVING the
rainbow crossing outside
CMYK and have had
great feedback from
the LGBTQ community
of Wimbledon
and local areas."
Steve Sotiriou, Owner, CMYK.

2019 - 2020

FROM THE CHAIR
As the financial year drew to a close, and Love Wimbledon
was heading towards its 9th year of making Wimbledon
better, businesses in Wimbledon were confronted by the
biggest crisis seen in our lifetime immediately impacting
on footfall, sales and for some, their future, as lockdown in
Britain was announced. The team reprioritised needs and
proactively supported businesses through those times.

Paul Harvey, Chair

As we work towards a new normal, Wimbledon is bouncing
back with new development, increasing footfall and a higher
confidence level. Never before has a Business Improvement
District been so crucial to the health of our high streets and
delivering the needs of business in Wimbledon.

It astounds me how such a small team can deliver such diversity and so much. Their aim
to continually improve and work with businesses on priorities differentiates them from
other BIDs. From creative wall art to the popular events, lobbying to get the business
voice heard locally and nationally, first class communications keeping us all informed of
what we need to know and keeping the town clean, all businesses benefit from the BIDs
leadership in the town centre.
I remain positive that Wimbledon is in a strong position for the future, that we are placed
physically and emotionally to attract all sorts of businesses. I am proud that the Board
of Directors represents so many types of businesses in the town, that they support and
govern, giving their time and energy to the BID. I am proud of the businesses within the
centre, their resilience, community spirit and their strength to rebuild Wimbledon into
the new normal, so that the future for this town centre looks even brighter.
Thank you to Helen and the Love Wimbledon team, and thank you for choosing
Wimbledon as a place to work.

Paul Harvey, Chair, Love Wimbledon Board

THE BOARD 2019-2020
Made up of Town Centre business
community representatives, the Board
meets quarterly to oversee Love
Wimbledon activity and approve the annual
budget and delivery plan. It has been
chaired by Paul Harvey Managing Partner at
Morrison’s Solicitors since November 2016.

Antoinette
Wimbledon

wimbledon
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Many Wimbledon businesses take
part in our events. Sticks n Sushi,
Wimbledon Winter Wonderland 2019

2019 - 2020

LOVE WIMBLEDON, HERE FOR YOU
For many years, innovation, flexibility
and responsiveness have been key
characteristics demonstrated by
Love Wimbledon, your Business
Improvement District. Our annual
report for 2019-2020 gives a flavour of
our activity through the year, but these
now embedded traits were tested
to the extreme when we moved into
Covid lockdown in March. Our role was
transformed overnight as the whole
team proudly stepped up to provide
local businesses with vital support,
strong communications, connectivity
and town centre leadership. For many businesses the BID was the only
organisation they could turn to for local guidance and information.
Wimbledon town centre is now in recovery and the partnership between
the BID, the businesses and the local community has never been stronger,
making Wimbledon an attractive location for everyone to enjoy.
We will continue to build on our partnerships and relationships to
develop opportunities, access funding and drive improvements to the
town providing that virtuous circle for economic health in the town.
I am always delighted to discuss the work of Love Wimbledon BID with
our businesses and hear about your plans and ideas as this helps us to
continue to deliver for you.

Helen Clark Bell, CEO, Love Wimbledon
helencb@lovewimbledon.org
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"I wanted to say a big
well done for the
beautiful Christmas
tree outside the train
station. It makes a
cheering entrance to
Wimbledon centre”
Stephanie James, Owner,
Osteoperformance
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Our Vision

FOR WIMBLEDON TO BE A POPULAR,
ATTRACTIVE, SAFE, INTERESTING
AND BETTER PLACE FOR BUSINESS,
VISITORS AND RESIDENTS.

What we do
02
01
From 2017-2022 we will:

Develop leading
marketing and
promotion

Deliver engaging
events and
placemaking

03

Provide business
services
and support

04

Lobby for a
bright future
for Wimbledon
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Aim 01 DELIVER ENGAGING

EVENTS AND PLACEMAKING

More and more Wimbledon businesses are getting involved in our events. They drive footfall and
energise the town ensuring Wimbledon is an attractive, interesting and safe environment

PEOPLE MAKE
PLACES – EVENTS!
We deliver a range of things
to do and see around town to
make the experience better
for everyone.
FIVE WEEKS OF SITTING
IN THE SUN!
The summer was hot and so
was Wimbledon Town Centre
as office workers, customers
and visitors enjoyed hanging
out on The Piazza.

Summer sit out 2019

SINGLE-USE,
PLASTIC FREE MARKETS
Our markets are brimming
with goodies from local
artisans and businesses and
this year we ditched single
use plastic and included
some Fridays for Christmas.

Our Markets on The Piazza:

Monthly Markets
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Twelve days at Christmas
Monthly weekenders
September Arts Market
We have 32 days of markets / year

2019 - 2020

WIMBLEDON WINTER
WONDERLAND
This family fun, one day affair
drives footfall and sales for
much of the town centre.
More and more businesses
have engaged with the event,
as each year the action and
experience develops.

Winter Wonderland 2019

RIDE LONDON
– CHEER THOSE
CYCLISTS!
Music, food and
laughter, the
Wimbledon zone is
a popular place for
residents to cheer
the cyclists just
before the hill….

GAME, SET AND MATCH
During Wimbledon tennis,
the town is alive with creative,
sometimes adventurous
window displays. The Love
Wimbledon big screen tennis
on The Piazza, sponsored this
year by Wimbledon business
Elmlea, brings the event
live to our town centre, as
it happens. Visited by many,
loved by all.

Dogs welcome

Tennis on the Piazza 2019
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IMPROVING WIMBLEDON

OUR RANGER IS
HERE FOR YOU
Love Wimbledon has the
challenge of keeping grime
and graffiti off our streets
(and walls). Our ranger patrols
the streets and talks with
businesses; the eyes and ears
of the town centre.

Some of the examples of objects
dumped includes mattresses,
kettles and pushchairs and last
year we even had to have a
bathtub removed. There are
many nooks and crannies around
Wimbledon and our aim is to
keep these clean, working with
landlords, Merton Council and
utility companies on resolving
issues promptly.

WE DEEP CLEAN
OVER 1,000sqm
OF PAVEMENTS
EVERY YEAR
10 LOVEWIMBLEDON.ORG

In 2019-20 we dealt with:
600 ﬂy tipping issues
270 instances of graffiti
1,500+ cleanliness issues

Tom Ruﬀell our
Town Centre Ranger

WIMBLEDON SEES CRIME FIGURES
DROP YEAR ON YEAR
Again, Wimbledon bucked the London trend and
saw crime drop in the town centre. The partnership
between Safer Merton, CCTV, Police, Love Wimbledon
BID and businesses, helps to deal with issues quickly
and efficiently.

"Strong communication is the key to maintaining a safe
Night Time Economy. Love Wimbledon continues to facilitate regular
Pubwatch meetings and provides tools to enable vital information
sharing between venues and the Police. Wimbledon is proud to have
one of the safest NTEs in London." Russ Stevens, Merton Police Licensing.

2019 - 2020

A GALLERY WITHOUT WALLS
With visitors, shoppers and employees
expecting a fulfilling experience, we have
focused on improving the look and feel of
Wimbledon Town Centre.

UK’S FIRST RAINBOW CROSSING
A collaborative project with Merton
Council, Wimbledon’s LGBTQ bar CMYK
and New Wimbledon Theatre, the rainbow
crossing celebrated Pride month and is as
popular now as it was then. It brings joy to
schoolchildren, theatre goers, drivers and
locals, all part of the Wimbledon experience.

SIREN AND SAGE
‘Oh So Quiet’ wall art is situated near Sticks n Sushi,
turning a drab corner into an uplifting uplifting,
accessible and free experience for all. A selfie
favourite, the art brings something different to town.

COLOUR AND
GREENERY
Love Wimbledon
invests in many of the
flowerbeds around
town, providing bee
friendly plants and
colourful blooms.
Coupled with our
banners, we keep
things flowering.

TAXI !
We updated
the taxi rank
outside the
station – new
branding,
bunting and
signage with a
deep clean and
repaint – all in
time for tennis.
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Banners promoting Wimbledon
and12
creating
a better experience
LOVEWIMBLEDON.ORG
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Aim 02DEVELOPING LEADING
MARKETING AND PROMOTION

Our aim is to entice customers, support businesses and create energetic, innovative marketing.

FREE FOR BID
BUSINESSES:
Social media support
Magazine editorial
Listing on lovewimbledon.org
website

360 DEGREE PHOTOS FREE

Business and consumer E-cards

We’ve uploaded 400 360 degree photos
of our offices, shops, eateries, cultural
and leisure centres onto Google, for free.

Privilege card offers
360 degree google photos

1on ourmillion
Views
GOOGLE 360 photos –
a FREE service to all businesses
both offices and public facing.
Map2019.indd
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BILL’S WIM
BLED
ON
20 Hartfield Road
, London, SW19
3TA
0208 947 8285 |
wimbledon@bills
-email.co.uk

.ORG
TRAIN � TUBE �
TRAM � BUS
TAXI � CYCLE �
WALK

OPEN UNTIL 11PM

GETTING HERE

OUR WIMBLEDON –
NEW LOOK MAGAZINE

With two natio
nally
reno
wned theatres,
over eighty
resta
uran
ts
and
cafés, 150+ shop
s, great events
and diverse nigh
t life, Wimbledon
is a perfect place
to take time out
and enjoy yourself.

BOOK YOUR TAB
LE NOW
WWW.BILLS-WE
BSITE.CO.UK
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Sam Seale, GM at
The Garratt & Gauge
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PARKING
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P1 Centre Court
SECURE

Car Park

(entrance at back

WALKING TO

MAP IT OUT
We provide free maps for visitors to
Wimbledon to help people find out
where to eat, drink or see what is
happening in the town centre.
Please contact us if you need some!

GOING OUT

H

AD
RO

M
CO

"Blimey they are
some numbers!!!"

Love Wimbledon

B

Abbie Studholme,
Workplace Manager at The
Boutique Workplace Company

In 2019 we redesigned the magazine which is distributed
to 150,000 homes. Packed with seasonal features, what
to buy where, what’s on, where to eat and much, much
more. The magazine provides inspiration and practical
information for customers in South
West London.
.OR

GE (10 mins)

15 mins)
(23 mins)

"Thanks so much
for these they
look amazing!"

FINISH:

1

MARKETING & PROMOTION

HOW VERY SOCIAL!
Customers love to talk – and we have seen an increase in
impressions and followers on all our social media handles.
Twitter
654,000 impressions
16,00 profile visits
8,500 Followers
Keep the stories coming,
we had:
32,000 impressions for
Leon supermarket
26,000 impressions for
the Rainbow crossing
16,500 impressions
for the Siren and Sage
wall art
Instagram
60% increase in followers
297,500 reach

Facebook
Over 6,000 followers
Total reach of 300,000
Winter Wonderland reach
of 165,000
Rainbow crossing 72,000
Christmas markets 29,000
LinkedIn
All of our team are on
LinkedIn spreading the
messages about doing
business in Wimbledon.
Please do follow us
@LoveWimbledon where
we post many important
things about businesses and
for businesses in Wimbledon.

@LoveWimbledon
We have a great rapport with many businesses
promoting what they do and when. With
over 15,000 followers on our platforms our
messages resonate with many who want to
find out about what you do.

The website continues to have increased visitors
and page views. We had:
Over 400,000 page views
24,000 clicks onto Wimbledon business websites
What’s On, eating out and the Love Wimbledon
privilege card are favourite pages on the website.

This is the go-to pages for all businesses in
the town centre, to enable you to get the
support you need to do business in SW19.
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NEW WEBPAGES FOR BUSINESSES
We redesigned the business pages so you can
easily access information on:
Ways to promote your business
Services we offer from waste collection
to training
Why businesses choose Wimbledon
Campaigns we are working on
News and events

2019 - 2020

COMMUNICATING DIRECTLY WITH
BUSINESSES AND CUSTOMERS

FR
EE
EV
EN
TS

Soak up theblSeudnon
in Wim

Our team gives a personal service and delivers
professional communications. We support our
businesses, communicating practical messages,
providing up to date information to help through
the ups and downs of the old and new normal.
We are here for you.

Monthly Markets

Our popular Monthly Market on The Piazza will be here over
the first weekend of every month all the way up to Christmas.
The Piazza, SW19 1QB

29 & 30 JUNE

5 & 6 OCTOBER

3 & 4 AUGUST

2 & 3 NOVEMBER

7 & 8 SEPTEMBER

E-NEWS FOR CUSTOMERS
We’ve doubled our database and promote what’s
happening and when in Wimbledon.

BIG SCREEN Tennis
Watch the Wimbledon Championships
on our BIG SCREEN on The Piazza.
The best place to catch all the action
with no queues and no costs.
The Piazza, SW19 1QB

E-NEWS FOR BUSINESSES
Simple, easy and eﬀective, providing you with
up to date business information and support,
shared across oﬃce, retail and hospitality based
organisations.

MONDAY 1 – SUNDAY 14 JULY

E-NEWS FOR EMPLOYEES
Through our privilege card database of over 6,000
Wimbledon employees we promote many types of
businesses with their exclusive, local oﬀers. No cost
to the business to promote, no cost to the business
for their staﬀ to sign up.

Cheer on the cyclists from our street party,
as they whizz through Wimbledon.
Wimbledon Hill Road, SW19 7NE

Summer sit out
Launching right after our Big Screen Tennis, enjoy
lunchtime for three weeks on our grassed seating.
The Piazza, SW19 1QB

MONDAY 15 JULY – FRIDAY 2 AUGUST

Ride London
SUNDAY 4 AUGUST
sign up to
To find out more and
r visit
our monthly newslette

THE PRINTED NEWSLETTER
Every month we circulate our printed
business newsletter, it gets pinned on
fridges, noticeboards and placed on tables,
communicating what’s happening in town.

1
Railing-banner-2500x900-2019-AW.indd

BOLD CAMPAIGNS
We believe it is important to
welcome people to Wimbledon,
our seasonal campaigns strive
to promote what is happening
in town. So, whether Christmas
or summer, we develop a
marketing strategy to entice
and delight customers.
LOVEWIMBLEDON.ORG 15

Aim 03PROVIDE BUSINESS
SERVICES AND SUPPORT
From money saving services to facilitated business promotion
and networking, we help save money and time

SAVING BUSINESSES
MONEY

THE LOVE
WIMBLEDON
PRIVILEGE CARD
Over 6,000 users
Monthly newsletters
Over 50 offers / month
Contact us if you need
some for your team
or if you want to
provide an offer

"Happy to say that we find Love Wimbledon very supportive
and great reach amongst the business community.
We always felt like they had their finger on the pulse and
were part of the community and any offers we ran with
them always achieved the desired result which was sales
as well as brand awareness." Katy Miller, Marketing Manager, Bills
16 LOVEWIMBLEDON.ORG

Our aim is to help businesses
do business, whether an
office or shop we provide cost
saving initiatives and a range
of networking events and
promotional platforms.
WHAT YOU GET FROM
LOVE WIMBLEDON:
FREE employee privilege
card (over 5,000 users)
FREE or reduced price
recycling and
WEEE collection
Cost effective waste
collection
Greener utility providers
FREE 360 degree photos
for google
Free membership to Merton
Chamber of commerce
(London’s second largest
business chamber)
Advertising opportunities
Sponsorship opportunities

2019 - 2020

DON'T WASTE YOUR WASTE
AND SAVE MONEY
NEW FOR 2020
We have teamed up with Too Good to Go an app
that allows businesses to sell their surplus food.
This nationwide strategy helps reduce waste
and increase profit. Look on our website for
more details.

Over

445 tonnes

of waste recycled

4,230
TREES SAVED

4
 ,230 trees saved using our recycling
4
 45,000kg of waste recycled

GREENER ENERGY – We've tied up with Octopus
and can provide a greener, competitively priced
energy supplier for your business!

3
 0,000kg of food waste

Wimbledon is getting greener and we continue
to see a growth in the amount businesses
recycle and reuse their waste. They are starting
to rechoose the products they use to make a
more sustainable future, whether card over
plastic, every small thing makes a big difference.
We can connect you to Sustainable Merton for
more advice.

In
 2019, 97 businesses received
First Mile certificates in recognition
of their recycling efforts!

3
 04,700kg of Waste to Energy
creating 175,000 KWH of energy

£7,000 SAVED
by businesses using our WEEE service
- contact us to sign up

Sinclair Jewellers, one of Wimbledon's
many independent shops
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BUSINESS SERVICES

NETWORKING AND TRAINING
OPPORTUNITIES FOR YOU AND YOUR TEAM
There’s always something going on in town. Many of our
networking events are now virtual and we have partnered
with Merton Chamber and other organisations to provide
up to date Covid response information to help your business
through change.

BUSINESS
TRAINING
Great value and
very useful:
Fire

Safety
LinkedIn

Marketing

First

Aid

Free

Membership
of Merton
Chamber of
Commerce
worth £350
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WIMBLEDON YOUNG
PROFESSIONAL GROUP
Increasingly popular and a good way
for your teams to meet others in
the Wimbledon business network,
sponsored by Morrisons Solicitors
and in partnership with Merton
Chamber, the event is the gathering
in Wimbledon. Free to attend.
LUNCHTIME MERTON BUSINESS
NETWORKING
With a diverse range of businesses
attending, this gives your business
the opportunity to deliver an
elevated pitch or build connections.
TALK OF THE TOWN
This annual meeting enables all
businesses to ask our team and Board
of Directors questions and discover
in more detail the services we deliver
and how we are making Wimbledon
Town Centre even better.

BUSINESS AND
LANDLORDS FORUM
On top of the communications
sent to businesses to highlight
the Wimbledon masterplan
consultation, we held a forum
which enabled businesses,
landowners, asset managers and
others with a property interest
in Wimbledon to ask Merton
Council staff and Councillors
questions about the town’s
future. The overwhelming
response was positive, with
many seeing it nurturing an
energised town centre.

"The Love Wimbledon
forum gives me a valuable
insight into the plans for
Wimbledon as well as an
opportunity to network."
Marianne Thomas, Senior Partner CBRE
PUBS
If you are a pub or part of the
night time economy we host
monthly Pubwatch meetings
with managers and the police to
help reduce anti-social behaviour
and develop the Wimbledon
going out experience.
RETAILERS
If you are new or long term,
we help connect you to other
organisations or bodies and
support your4 marketing
plans. From everyday issues to
strategic changes, businesses
use Love Wimbledon as the first
port of call.

2019 - 2020

Gina Conway overall winner of Merton
Best Business Awards 2019

PROMOTIONAL
OPPORTUNITIES
FOR ALL
Many businesses have made
use of the advertising,
promotional and
sponsorship opportunities
with Love Wimbledon.
Details can all be found on
our website. They include:
 Sponsorship of
Christmas Tree
 Advertising in our
customer magazine –
Our Wimbledon
 Event sponsorship
Offers on the
Privilege Card
Using our FREE google
360 photography service
Social media tagging
and posting
EVERY BUSINESS GETS A
PAGE ON OUR WEBSITE

AWARDING THE BEST
In 2019, many Wimbledon businesses entered awards
supported by Love Wimbledon. Free to enter, these
highlight the best of the best whether a start-up, brand,
office, shop, place to eat or drink, creative, green, or
cultural organisation, they promote the very best of how
Wimbledon is a place to do business.
MERTON BEST BUSINESS AWARDS
A borough that is proud of its diverse make up of
businesses, the awards run by Merton Chamber and
supported by Love Wimbledon, and other local businesses,
highlight the range of businesses we have in the borough.
FREE to enter.

22 Town Centre finalists • 8 Town Centre Winners
Gina Conway Aveda Saloons winning overall winner!
FOOD AND CULTURE AWARDS
Run by Time and Leisure magazine,
these awards shine a light on the
best food, drink and culture across
South West London. Winners
are promoted online and in their
printed magazine. FREE to enter.

32 Town Centre Finalists
3 Town Centre winners
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Aim 04ENSURING A BRIGHT
FUTURE FOR WIMBLEDON
Lobbying to get the business voice heard in matters of strategic
importance and delivering practical solutions

WHY LOBBY?
We lobby on a range of policies and governmental strategies to
guide and influence external affairs that could impact on the
town centre or have already.

CEO Helen Clark Bell
planting native saplings

"In the last
year we have
really pushed
reuse and are
proud to have
kept many
items within
circulation
rather than
going to
landfill."
Sally Warren, Strategic
Marketing Adviser
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GOING EVEN GREENER
We managed to secure and plant 250
native saplings, for FREE, along Hartfield
Road, a busy one-way route for through
traffic, which in time will help improve air
quality and create a beautiful hedge.
REUSE RATHER THAN RECYCLE
Some of the items that have found
second homes:
Tables and chairs at a local school
Shed to a local charity
Big Screen Astroturf to allotments
Plastic boxes to schools and businesses
#CircularEconomy
If you have any items that you think
someone else would want them,
please contact us!!

HAVE YOU GOT THE BOTTLE?
REFILLING YOUR REFILL.
Many businesses signed up
to the national refill initiative,
where businesses will fill up
the publics water bottles, no
questions asked.
To join go to www.refill.org.uk

What environmental activities
are we are lobbying for?
 Single-use plastic free town
 More planting
 Traffic reduction
 Greener buildings
 Better cycle ways
 Improved air quality
Some of the things Love
Wimbledon has signed up to:
We work with local businesses
wherever possible
We aim to use only
degradable banners and print
All our markets are single use
plastic free
Stopping purchase of
single-use plastic for events
We reuse rather than recycle
unwanted items

2019 - 2020

WIMBLEDON'S FUTURE
In 2019/20 Merton Council released the final
draft of Wimbledon Town Centres masterplan to
the general public and business community. This
is likely to be agreed in Autumn 2020 and will be
the urban design template of the future.
Our response can be found on the website.

MAJOR REFURBISHMENTS AND
DEVELOPMENT GOING AHEAD
The new Polka Theatre with cultural,
community and café space, a £6.5m
refurbishment. Temple Place offices towards
South Wimbledon (xxsqm) or workspace.
Francis Grove, by Matt architects, a greener,
more Wimbledon office development with
10,000 sqm of space.
New xxxsqm hospitality and office space for
the Broadway, bringing more outside space
into Wimbledon.
New 200 room hotel with commercial space
on ground level on Hartfield Walk.

"It was great to open in Wimbledon
during 2019. Huge thanks to the Love
Wimbledon team for the support and
assistance that they provided during
set up and continue to do so." Rita, GM Leon
LOBBYING TO GET THE BUSINESS
VOICE HEARD
We continue to lobby on a strategic level, whether
for fair business rates, getting the voice of the
high street out there or supporting businesses
individually. We will fight our corner to help inform
government decisions to make it easier and more
affordable to do business.
Current campaigns:
Improved air quality
Improved behaviour of
delivery bike drivers
Improved car parking
K
 eeping the Police Station open
R
 aise the bar to increase Covid 19
grant support for more businesses
We lobby to highlight Wimbledon issues with
Merton Council, whether through planning
applications or developing our cultural umbrella,
we work hard to get your voice heard.
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WHY IS LOVE WIMBLEDON
DIFFERENT?
WORKING TO MAKE
WIMBLEDON EVEN BETTER
We are pragmatic, hands on, passionate
and go the extra mile for our town.
Most of us are local and really care about
Wimbledon as a place to do business
and experience.
Please do contact us, our doors are open
and together, we can all make Wimbledon
even better.
Helen Clark Bell
Sally Warren

CEO
 trategic Marketing Adviser
S
and Placemaking

Kevin Gallagher
Operations Manager
Jennifer Watters	
Marketing & Events Manager
Anisha Thakur
Communications Executive
Keith Alexander
BID Assistant
Tom Ruffell
Town Centre Ranger
Tracy Francis
Markets & Piazza Manager

Helen and Keith
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Sally and friends

"Just wanted to send you a quick email to let you
know how well regarded Love Wimbledon is across
London. Every time I speak to one of our other BID
reps, I mention how much genuinely helpful stuff
Love Wimbledon does for us, and almost all of them
have mentioned that they are all aiming to be like
Love Wimbledon one day! Everything your team does,
and every document you produce are of such high
standard, and are genuinely interesting to read. Your
team seem genuinely engaged in what they do, and
it’s a pleasure bumping into any of you as you all
extend such positive energy." Sue Holloway, Owner, Roxie Steak

Our events
are popular
and drive
footfall as
well as brand
awareness.
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ABOUT LOVE WIMBLEDON

FINANCIALS
Each year the Love Wimbledon Board of Directors approve an annual budget
to take forward the business plan for the year ahead. Annual audited accounts
are produced and are available to BID levy payers on request. The following is
a summary for the 2019/20 financial year.

INCOME

INCOME

£582,329

B
 ID levy

£452,838

Income from The Piazza activity

£58,045

Commercial income & interest

£71,446

EXPENDITURE

EXPENDITURE

£569,549

Delivering engaging events and placemaking

£250,962 (44%)

Developing leading marketing and promotion

£120,920 (21%)

Providing inspiring business services and support

£103,489 (18%)

Ensuring a bright future
Overheads
Management and Admin

TOTAL SURPLUS: 		

£15,718 (3%)
£59,405 (11%)
£19,055 (3%)

£12,780

Income is derived mainly from the BID levy payable by the
BID members for the year to March 31st, together with other
contributions from landowners and excludes Value Added
Tax. All income received is wholly applied in furtherance of
the BID objectives.
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Chilling out at the Love Wimbledon
Big Screen 2019

ABOUT LOVE WIMBLEDON

SUPPORTING THROUGH
COVID 19

e
v
o
#oLcal
L

Like many businesses in Wimbledon, the
impact of the pandemic affected Love
Wimbledon BID and we had to make some
difficult decisions including furloughing
most of our team for a while. We continued
to provide support for business and
customers and developed the new
#LoveLocal campaign.
Our response included:
D
 edicated website pages for initial
closures and reopening's
Increased communications to all our
businesses
S
 upport and communication of local
and national funding mechanisms
L
 obbying for support for ineligible
businesses
F
 REE social distancing floor vinyls
Introductions to different organisations
for added support
P
 romoting all the Eat Out to Help Out
eateries
Increased delivery of 360 google photos
‘We are Open’ posters for all street facing
businesses
Increased social media and marketing
activity
P
 rovision of public contactless hand
sanitiser stations
B
 eautifying the town centre with planting,
banners and #lovelocal barriers
We are working to get businesses into
Wimbledon in vacant units and are leading
the journey in town centre improvements.
By August we were seeing a bounce back in
marketing activity and by September footfall
at weekends had returned to previous years.
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2018 - 2019

Siren and Sage,
the new ‘instagram’
wall art highlighting
the decline of sparrows
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Thank You

Tuition House, 27-37 St George’s Road
Wimbledon, London SW19 4EU
020 8619 2012
info@lovewimbledon.org

lovewimbledon.org
BUSINESS IMPROVEMENT DISTRICT

