
REPORTING TO OUR 
BUSINESSES 2020-21

The heart of SW19



Hartfi eld Walk, 
a reimagined space 
with seating, planting 
and food kiosks. 
Created by Love 
Wimbledon and 
Wimbledon business 
Firecracker Works 
using CIL funding.
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2020 - 2021

It has been a year like no other, and Wimbledon Town Centre and its 
businesses have certainly felt the ups and downs during the pandemic.
What has been particularly remarkable to see is the resilience and passion 
of businesses reaching out to their wider community, and the way that 
the Love Wimbledon team has responded to the challenges that were 
thrown at them, putting the support and welfare of businesses, and 
shoppers at the forefront.

As a local resident I see the town centre from two perspectives, running 
a business here and as a town centre user. I see that our town has a 
real heart and is attractive to new businesses choosing Wimbledon as 
a location, a hub, a place to start up or grow. This is partly down to the 
everyday work of Love Wimbledon that we think just ‘happens’, keeping 

the town centre looking good, getting graffiti removed, improving flowerbeds and cleaning areas of 
excess grime and helping to build community among the local businesses.

During the past year The Love Wimbledon team has created a more interesting town centre, 
reimagining Hartfield Walk, planting over 400 saplings and working to get The Wombles back to town. 
These things make a real difference to how employees feel about Wimbledon. The team continues 
to effectively market and promote the town centre, supporting businesses whether office or street 
facing. They delivered a highly effective covid resilience campaign, enabling town centre businesses to 
find information and support easily. I am very grateful to Helen Clark Bell and the rest of the team for 
the great work that they have done in very challenging circumstances.

I struggle to imagine a town centre without the Privilege Card for my team, the bustling of people on 
the streets or a place which feels so much more interesting than it did ten years ago. That’s why, as a 
business, we will be voting Yes this Autumn so that Love Wimbledon BID can continue its great work 
creating an even better, more sustainable Wimbledon in the future.

Paul Harvey, Chair

Paul Harvey, Chair, Love Wimbledon Board

THE BOARD 2020-2021
Made up of town centre business 
community representatives, the Board 
meets quarterly to oversee Love Wimbledon 
activity and approve the annual budget and 
delivery plan. It has been chaired by Paul 
Harvey, Managing Partner at Morrison’s 
Solicitors, since November 2016. 

FROM THE CHAIR



In 2020 Love Wimbledon 
welcomed The Wombles 
back to the Town Centre – 
on Railway Path, in the 
Station and on Hartfi eld 
Walk.  Expect more!
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LOVE WIMBLEDON, YOUR BID
Since 2012, Love Wimbledon Business 
Improvement District, has advanced the 
vision for Wimbledon Town Centre to be 
a popular, attractive, safe, interesting, 
and better place for business, visitors 
and residents – representing the voice of 
businesses.

This year has been an exceptional 
year, impacting on the many facets of 
Wimbledon. We have seen enormous 
resilience and strength from our 
businesses, and the town is bouncing 

back. Over the next five years, Wimbledon Town Centre will continue to 
face a number of challenges as businesses and the high street respond and 
evolve to the pandemic: Businesses need a voice more than ever. 

In September, we will be asking our businesses to vote yes to support  
Love Wimbledon BID for a further five years. Without a majority ‘yes’,  
Love Wimbledon will not exist; the knock-on effect will be no marketing  
of the town and its businesses, no co-ordinated town events, no town 
centre voice to lobby for improvements, for increased safety and no 
additional cleaning. All our current services, support, activities and projects 
will cease to exist.

Wimbledon is well placed to adapt to a bright future attracting new 
businesses including independents and office occupiers, new development 
on the horizon, and it continues to be easily accessible and a safe location 
for all businesses. We want to thank our businesses and many other 
partner organisations for all your support over the last nine years and look 
forward to building on these for the reinvigoration of Wimbledon.

Helen Clark Bell, CEO, Love Wimbledon
helencb@lovewimbledon.org

2020 - 2021 



6   LOVEWIMBLEDON.ORG

Our popular market 
has a positive 
impact on local 
businesses with 
increased sales
and footfall.
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2019 - 2020

Our Vision
FOR WIMBLEDON TO BE A POPULAR, 

ATTRACTIVE, SAFE, INTERESTING 
AND BETTER PLACE FOR BUSINESS, 

VISITORS AND RESIDENTS. 

Deliver engaging 
events and 
placemaking01
Provide business 
services 
and support03

Develop leading 
marketing and 
promotion02
Lobby for a 
bright future 
for Wimbledon 04

What we do
From 2017-2022 we will:
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ADAPTING AND 
CREATING

2020 was about adapting, creating new events, places and experiences in 
Wimbledon Town Centre. We mixed creative thinking with pragmatic solutions 

so visitors could stay safe and still enjoy a clean and engaging Wimbledon

                REINDEER TRAIL 
WITH AUGMENTED REALITY
As Christmas fell upon us, out 
of lockdown (into lockdown), 
nine reindeer provided a cheery 
and attractive Christmas spirit 
around town. Admired from 
afar or by playing with the QR 
Augmented Reality, images 
of elves, fl aming Christmas 
puddings and even Father 
Christmas came to life.

                 DELIVER ENGAGING 
EVENTS AND PLACEMAKING
Aim 01

MARKETS A POSITIVE ADDITION 
In March 2020 they burst into life with 
food journalists and bloggers coming in on 
the action, promoting the delicious eats 
and treats, however by April we had to 
halt them for a couple of months, before 
returning, with essential stalls only, food 
and face masks and a fantastic reception. 
At Christmas we managed full markets.

Olivier's Bakery

"The Market is an essential 
part of Wimbledon life, we 
see the benefi ts from it with 
increased sales and footfall."
Samantha, Store Manager, Offi ce Shoes 

New! PUMPKIN HUNT 
BUSINESS CONNECTIVITY 

Independents, brands and 
offi  ces joined in and

 adopted a pumpkin or off ered 
prizes as many families and 
friends spotted pumpkins 

around town. A social media 
hit and a safe and enjoyable 

activity in lockdown 2.
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2020 - 2021

KEEP ON BLOOMING! 
Without the usual Big Screen, 
tennis window displays and 
general buzz, more emphasis 
was applied to keeping the town 
clean and green with blooming 
displays around town with many 
comments received on how good 
they looked. All England Lawn 
Tennis Club provided 100’s of 
baskets as previous years, and 
we spruced up the town with 
the waterfall planters that were 
supposed to be at the tennis. 
We continued a strong cleaning 
regime so shops that were open, 
had a clean and tidy town.

IMPROVING THE APPEARANCE OF 
VACANT SHOPS
We have worked with a number of landlords 
and property owners to introduce better 
quality and a more attractive look to building 
sites and empty shops. If left, these can quickly 
attract anti-social behaviour, we continue to 
work with landlords to make them look good. 

WE DEEP CLEAN 
OVER 1,200sqm 
OF PAVEMENTS 
A YEAR INCLUDING 
BUS STOP CLEANS 

A large part of our Rangers job is reporting on 
thousands of town issues. Last year we reported:

•  Around 300 instances of graffi  ti 
•  Around 200 instances of fl y-posting
•  Over 1,100 issues of fl y tipping
•  Seventeen problems with drains and leaks
•  Over 400 major litter issues 
•  30 highways issues 

Love Wimbledon arrange for graffi ti to be 
removed from private property in the town 
centre. With around a tag / day removed, 
it helps keep the town graffi ti free.
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IMPROVING WIMBLEDON

SECRET WIMBLEDON 
There is always something different 
to find in our local area and as 
restrictions got tougher the one 
thing we could all do, was enjoy time 
outside. We developed our ‘Secret 
Wimbledon’ trail highlighting some 
of the surprises in the town whether 
historical, arty or just plain fun, the 
aim is to re-engage locals to explore 
the Town Centre in a different way.

New!

Small things make  
a difference 

Whether it is repainting railings 
outside The Pavement shops, 

removing graffiti quickly or sponsoring 
a bit of temporary celebratory art,  

it is some of the smaller things  
we do that really have an impact

New!

"Lots of happy faces as 
people walked past this. 
What a great idea!"
The Pavement Barbershop 

                 PEOPLE WERE ‘EGG’STATIC 
At Easter, we commissioned a local 
artist to design and paint Easter 
favourites around town. Lots of buzz 
from locals, they could be found from 
The Polka to Wimbledon High School.
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2020 - 2021

WALL ART HAS IMPACT
Wimbledon has a reputation for the tennis 
but also The Wombles, and in 2020 we 
brought them back to Wimbledon. With South 
Western Railway funding, we removed grotty 
graffiti on Railway Path and replaced it with 
a new Wombles mural, celebrating the great 
children’s characters.

UNDERGROUND, OVERGROUND, THE  
WOMBLES GREEN MESSAGE SPREADS 
In the station new signage created by Love 
Wimbledon spreads a green message. Working with 
The Wombles, we have designed a ‘Welcome to 
Wimbledon’ statement in the gateway to Wimbledon. 
In collaboration with South Western Railway.

After

Before

The Wombles gained reach  
and impressions of  
over 100,000 on social!

THE WOMBLES ARE BACK! New!
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NEW SEATING, PLANTING AND STALLS FOR ALL
A new space in the heart of Wimbledon Town Centre, Hartfi eld 
Walk, off ers a chance to reimagine what small, underused 
spaces can do for our environment and our communities. 
Whether it is to sit and enjoy a coff ee fi rst thing in the morning, 
read a book in the afternoon sunshine, grab a bite for lunch, or 

learn about the environment.  

Love Wimbledon applied for CIL 
funding through Merton Council 
in collaboration with Wimbledon 
business Firecracker Works to 
enable a tired pedestrian cut 
through to have soul. All England 
Lawn Tennis Club sponsored the 
new family friendly bike racks and 
adjacent landlords contributed to 
facilitate the project.

IMPROVING WIMBLEDON

Highlights of the space:
•  Seating for around 30 people
•  36sqm of wildfl ower green roofs
•  Six bespoke plant benches
•  Over 50 types of plants
•  Three established local 

businesses 
•  Two new additional local 

businesses
•  Information plaques providing 

eco-messaging
•  QR codes for online eco facts 

and fun
•  Festoon lights to make 

things glow  
•  Improved air quality

New!

REDISCOVER 

WIMBLEDON

A guide to what’s on 

your doorstep

EATING    SHOPPING    CULTURE    MARKETS
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FREE PROMOTION 
FOR BUSINESS:

  Social media support

  Love Wimbledon Map listing

  Listing on lovewimbledon.org

   Business and consumer 
newsletters

  Privilege card off ers

   360 degree photos, uploaded 
on google for you 

  Magazine editorial

DEVELOPING LEADING 
MARKETING AND PROMOTION

To entice customers, support businesses and create energetic, innovative marketing 

Aim 02
2020 - 2021

SUPPORTING THROUGH 
COVID #LOVE LOCAL  
During Covid we continued to provide support for businesses 
by developing the new #LoveLocal campaign. We are seeing a 
bounce back in marketing activity and footfall to 2019 fi gures. 
We delivered a range of marketing initiatives to support our 
high street reopening, three times! This included:

   Dedicated website pages for initial closures and reopenings
   Increased communications to all our businesses
   Support and communication of local and national funding 
mechanisms

   Lobbying for fi nancial support for ineligible businesses 
   FREE social distancing fl oor vinyls 
   Introductions to diff erent organisations for added support
   Promotion of free business support webinars through 
Merton Chamber of Commerce and Merton Council

   Promoting all the Eat Out to Help Out eateries
   Increased delivery of 360 google photos 
   'We are Open’ posters for all street facing businesses 
   Increased social media and marketing activity
   Contactless hand sanitiser stations for public use
   Beautifying the town centre with planting, banners 
and #lovelocal barriers

"Thank you very much for the info. I have applied for one 
of these grants which I would not have spotted if it had 
not been for you. So thank you again!" Eric, Waffl emeister

 #L	ve
L	cal
 #L	ve
L	cal

We delivered a range of marketing initiatives to support our 
high street reopening, three times! This included:

   Dedicated website pages for initial closures and reopenings
   Increased communications to all our businesses
   Support and communication of local and national funding 

   Lobbying for fi nancial support for ineligible businesses 
   FREE social distancing fl oor vinyls 
   Introductions to diff erent organisations for added support
   Promotion of free business support webinars through 

   Promoting all the Eat Out to Help Out eateries
   Increased delivery of 360 google photos 
   'We are Open’ posters for all street facing businesses 
   Increased social media and marketing activity
   Contactless hand sanitiser stations for public use
   Beautifying the town centre with planting, banners 

"Thank you very much for the info. I have applied for one 
of these grants which I would not have spotted if it had 
not been for you. So thank you again!"

REDISCOVER 

WIMBLEDON

A guide to what’s on 

your doorstep

EATING    SHOPPING    CULTURE    MARKETS



14   LOVEWIMBLEDON.ORG14   LOVEWIMBLEDON.ORG

MARKETING & PROMOTION

TWITTER
   OVER 1.4 million impressions  
   OVER 22,000 profi le visits  
   8,900 Followers 

The Wombles Win on Twitter! The 
new mural gained 19,000 impressions 

INSTAGRAM  
   Increased followers by 70% 
   Reach of around 98,000

Something Diff erent, Something 
Green. The opening of Zero in 
Centre Court shopping reached 
over 2,300 customers

FACEBOOK
  Over 7,000 followers 
  Reach of around 100,000

Marketing the Wimbledon Market. 
Our Covid-secure food market reached 
over 5,000 people.

BEING SOCIAL THE STATS SAY IT ALL!
Promoting offi  ces for employment opportunities, shops for great 
products, places for a sense of Wimbledon; we continue to grow 
our following across our platforms. 

IT’S 360 DEGREES 
IN WIMBLEDON
We continued to take 360 photos, 
a popular free service, for all types 
of businesses including offi  ces to 
attract employees, gyms to show 
off  their weights and restaurants 
to promote their terraces.

AND NOW FOR 
SOMETHING 
DIFFERENT
We hosted our fi rst social 
media takeover with The 
Wombles. They created 
animated gifs, developed 
fun messaging and 
engaged with the 
Wimbledon audience 
they know so well. 

ON THE DAY WE SAW:
A reach of 27,000 with engagement rates 
rising by 64%, keeping Wimbledon 
in the mind of visitors.

AND NOW FOR 

rising by 64%, keeping Wimbledon 
A reach of 27,000 with engagement A reach of 27,000 with engagement rates 
rising by 64%, keeping Wimbledon 

      7.9 million 
photo views for 
Wimbledon businesses

We've 
created

Get in touch  020 8619 2012  |  info@lovewimbledon.org  |  www.lovewimbledon.org

   NOV 2020

Elys launches new eCommerce site

Wimbledon’s independent department store has 

launched a brand new online shopping experience. 

You can now #LoveLocal during lockdown from Elys 

and receive home, gifts, bath and body supplies 

delivered direct to your door (FREE delivery on 

orders over £75). Click here to shop the new Elys 

experience: https://www.elyswimbledon.co.uk/

pages/shop-all

Trial Deliveries

BID businesses can now get a free trial of an 

e-cargo bike delivery service as part of the Cross 

River Partnership’s ‘Clean Air Villages’ programme, 

in partnership with Merton Council. This is 

particularly good for smaller, independent shops, 

is a green service AND can help you to deliver to 

your customers during lockdown. This is a great 

opportunity given TFL’s new Low Emission Zone 

regulations, which will aff ect many business and 

delivery vehicles from 1st March 2021. Email to fi nd 

out more: laurajacklin@crossriverpartnership.org.

BUSINESS UPDATES

BUSINESS NEWSLETTER

Please visit www.lovewimbledon.org/the-bid/news to read the full stories

NEW BUSINESS SUPPORT 

FOR A NEW LOCKDOWN

A weekend makes a big diff erence in todays climate, and the business landscape 

feels tougher than ever with the depth of uncertainty we are experiencing. Our 

aim is to make it easier for you to access the right information to help your 

business through the lockdown. We are revising our business pages again to 

bring you up-to-date local and national information on business support as 

we receive it.

Our team is on call via email or phone, so if you have any questions please 

remember, we are here for you, to act as your voice to central and local 

government to ensure that businesses are provided for now, as the future relies 

upon your success. Love Wimbledon BID will also be ready to be the conduit 

to getting Wimbledon back open.

We will continue to #LoveLocal and put into place the right provisions to get us 

on track for a better 2021. 

Helen Clark Bell, Chief Executive.

FINANCIAL AND BUSINESS SUPPORT

This new lockdown has brought into place new government 

support. Please check our website for up-to-date information. 

These pages will be updated as we receive more information about:

the Job Retention Scheme, Local Recovery Grants, Local support (from 

Love Wimbledon and other businesses), mental health support and 

guidance.
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2020 - 2021

LOVE WIMBLEDON NEWSLETTERS 
TO BUSINESSES  
We doubled our business communications 
in 2020 to give accurate, up to date 
information on Covid, returning to work, 

grants, reopening, community, 
support and many other areas. 

TO CUSTOMERS
We continued to grow our database, 
promoting what’s happening and 

when, with businesses, markets, events, 
placemaking and opening activities.

THE WEBSITE PROMOTING 
ALL BUSINESSES 
IN WIMBLEDON
During all the reopenings the website 
became a really important source of 
information for locals and customers, 
whether it was highlighting transport 
restrictions, what was open or what 
grants were available. ALL BID 
businesses have a page on our website. 

WHAT WAS POPULAR?
   Eat Out to Help Out 17.4K   
  Privilege Card 8.3K   
   What's On 6.7K

PRIVILEGE CARD 
   20 new off ers by 20 diff erent businesses   
   581 new employees signed up 
   Now over 5,300 card holders

MORE PROMOTION FOR YOU
More Offi ce and High Street businesses than ever participated 

in events, sponsorship or advertising.

Over 25,000 
external links clicked, many to 
businesses including offi ces

210,500 
page views

LOVE WIMBLEDON NEWSLETTERS 

Get in touch  020 8619 2012  |  info@lovewimbledon.org  |  www.lovewimbledon.org

   NOV 2020

Elys launches new eCommerce site

Wimbledon’s independent department store has 

launched a brand new online shopping experience. 

You can now #LoveLocal during lockdown from Elys 

and receive home, gifts, bath and body supplies 

delivered direct to your door (FREE delivery on 

orders over £75). Click here to shop the new Elys 

experience: https://www.elyswimbledon.co.uk/

pages/shop-all

Trial Deliveries

BID businesses can now get a free trial of an 

e-cargo bike delivery service as part of the Cross 

River Partnership’s ‘Clean Air Villages’ programme, 

in partnership with Merton Council. This is 

particularly good for smaller, independent shops, 

is a green service AND can help you to deliver to 

your customers during lockdown. This is a great 

opportunity given TFL’s new Low Emission Zone 

regulations, which will aff ect many business and 

delivery vehicles from 1st March 2021

out more: laurajacklin@crossriverpartnership.org.

BUSINESS UPDATES

BUSINESS NEWSLETTER

Please visit www.lovewimbledon.org/the-bid/news to read the full stories

NEW BUSINESS SUPPORT 

FOR A NEW LOCKDOWN

A weekend makes a big diff erence in todays climate, and the business landscape 

feels tougher than ever with the depth of uncertainty we are experiencing. Our 

aim is to make it easier for you to access the right information to help your 

business through the lockdown. We are revising our business pages again to 

bring you up-to-date local and national information on business support as 

we receive it.

Our team is on call via email or phone, so if you have any questions please 

remember, we are here for you, to act as your voice to central and local 

government to ensure that businesses are provided for now, as the future relies 

upon your success. Love Wimbledon BID will also be ready to be the conduit 

to getting Wimbledon back open.

We will continue to #LoveLocal and put into place the right provisions to get us 

on track for a better 2021. 

Helen Clark Bell, Chief Executive.

FINANCIAL AND BUSINESS SUPPORT

This new lockdown has brought into place new government 

support. Please check our website for up-to-date information. 

These pages will be updated as we receive more information about:

the Job Retention Scheme, Local Recovery Grants, Local support (from 

Love Wimbledon and other businesses), mental health support and 

guidance.

TO BUSINESSES
We doubled our business communications 
in 2020 to give accurate, up to date 

BUSINESS NEWSLETTER

BUSINESS NEWSLETTER

NEW BUSINESS SUPPORT 

NEW BUSINESS SUPPORT 

FOR A NEW LOCKDOWN

A weekend makes a big diff erence in todays climate, and the business landscape 

feels tougher than ever with the depth of uncertainty we are experiencing. Our 

aim is to make it easier for you to 

business through the lockdown

bring you up-to-date local and national information 

we receive it.

Our team is on call via email or phone, so if you have any questions please 

remember, we are here for you

government to ensure that businesses are provided for now, as the future relies 

Get in touch  020 8619 2012  |  info@lovewimbledon.org  |  www.lovewimbledon.org

   SEPT 2020

Travel Guidance Update for Businesses
Transport for London have updated their travel guidance briefi ng for businesses and employees, which includes: encouraging employees to plan when to use public transport and to travel at the quieter times, supporting employees who are considering walking, cycling or jogging to work, and their new TfL Go App. Note: we will be releasing more local travel guidance in the next few weeks.https://lovewimbledon.org/the-bid/business-services/covid-19-update-for-businesses/covid-19-travel-health-and-safety/

More New Businesses in WimbledonSeptember will see the opening of Fortius Clinic, who off er highly-experienced orthopaedic care and sports medicine, and Mexican-inspired restaurant chain Taco Bell. Fitness Innovation Technology (F.I.T) Partnership will be re-opening and showcasing their specialist Vasper and Cryotherapy technology too. 

Stem4 Award Nomination
Local teenage mental health charity stem4 have been nominated as fi nalists for the Digital Leaders 100 ‘Tech for Good’ Initiative award, for their award-winning mental health apps for young people. Created by Dr Nihara Krause, Consultant Clinical Psychologist, the evidence-based apps have over a million and a half downloads in 171 countries.Vote for Stem4 here:https://digileaders100.com/tech-for-good-initiative

Local Lockdown Factsheet
Designed by the CBI (Confederation of British Industry) to help businesses prepare for and navigate local lockdowns.https://www.cbi.org.uk/articles/ factsheet-local-lockdowns/

BUSINESS UPDATES

BUSINESS NEWSLETTER

Please visit www.lovewimbledon.org/the-bid/news to read the full stories

WIMBLEDON’S OFFICES SET TO RETURN
The Eat Out To Help Out Scheme created a buzz this August in Wimbledon Town Centre, with many local residents, employees and visitors enjoying discounts on the great local cuisines off ered by our businesses. Some locations have decided to extend their Eat Out To Help Out scheme through September, due to its proven popularity with customers. 

Footfall is steadily increasing and we hope to see this trend continue in September. Social distancing and Coronavirus-related measures that have been implemented by businesses have been well-received and we continue to see consumer confi dence building, as well as the feeling that Wimbledon is a safe place to visit. 
As many of our offi  ce workers begin to return, we are working hard to assist businesses so that they can comfortably and safely welcome back their employees and enjoy the much-needed offi  ce buzz! We are looking forward to seeing employees enjoy exclusive discounts on dining, shopping and experiences again, via the Love Wimbledon Privilege Card. 

Local lockdowns: we are in regular contact with the relevant Public Health teams and are monitoring the local statistics carefully. Should any indication of a local lockdown in Wimbledon emerge, we will maintain our communication and support to our BID businesses by keeping you up-to-date with any information. 
Is your offi  ce planning its return? Get in touch today and fi nd out how we can support you.

in 2020 to give accurate, up to date 
information on Covid, returning to work, 

grants, reopening, community, 
support and many other areas. 

TO CUSTOMERS
We continued to grow our database, 
promoting what’s happening and 

when, with businesses, markets, events, 
placemaking and opening activities.

in 2020 to give accurate, up to date 
information on Covid, returning to work, 

   SEPT 2020SEPT 2020

Travel Guidance Update for Businesses
Transport for London have updated their travel guidance briefi ng for businesses and employees, which includes: encouraging employees to plan when to use public transport and to travel at the quieter times, supporting employees who are considering walking, cycling or jogging to work, and their new TfL Go App. Note: we will be releasing more local travel guidance in the next few weeks.https://lovewimbledon.org/the-bid/business-services/covid-19-update-for-businesses/covid-19-travel-health-and-safety/

More New Businesses in WimbledonSeptember will see the opening of Fortius Clinic, who off er highly-experienced orthopaedic care and sports medicine, and Mexican-inspired restaurant chain Taco Bell. Fitness Innovation Technology (F.I.T) Partnership will be re-opening and showcasing their specialist Vasper and Cryotherapy technology too. 

BUSINESS UPDATES

BUSINESS NEWSLETTER

WIMBLEDON’S OFFICES SET WIMBLEDON’S OFFICES SET 
created a buzz this August in Wimbledon 
created a buzz this August in Wimbledon Town Centre, with many local residents, employees and visitors enjoying 

Town Centre, with many local residents, employees and visitors enjoying discounts on the great local cuisines off ered by our businesses. Some 

discounts on the great local cuisines off ered by our businesses. Some locations have decided to extend their Eat Out To Help Out scheme 

locations have decided to extend their Eat Out To Help Out scheme through September, due to its proven popularity with customers. 

through September, due to its proven popularity with customers. 

and we hope to see this trend 
and we hope to see this trend continue in September. Social distancing and Coronavirus-related 
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GREENER ENERGY 
We've tied up with 
Octopus and can provide 
a  greener, competitively 
priced energy supplier for 
your business! 

CONGRATULATIONS  
Wimbledon businesses saved 1,353 Trees 
by using our recycling service. Or 206 
Tonnes of CO2 or 160,980 Kg of recycling 

WASTE TO ENERGY  
Your 113,750 Kg of waste generated  
65,000 KWH of energy 

We collected 940 Kg of WEEE and  
11,330 Kg of food waste 

Businesses signed up to First Mile are  
recycling 60% of their waste. 

PROVIDE BUSINESS 
SERVICES AND SUPPORT

From money saving services to facilitated business promotion  
and networking, we help save money and time.

Aim 03

SAVE MONEY WITHOUT 
WASTING YOUR WASTE 
WE PROVIDE COST EFFECTIVE 
RECYCLING AND WASTE SERVICES 
WITH OUR PARTNER FIRST MILE. 
THIS INCLUDES: 

     Food   

     Cardboard and paper

     Electrical items 

     Plastics and glass

     General waste

Many offices have signed up as well 
as shops, restaurants, gyms and 
beauticians. Please contact us for a 
quote and a free allocation. 

CONNECT WITH  
SUSTAINABLE MERTON 
If your business wants to make 
a more sustainable future, every 
small thing makes a big difference, 
like many other businesses we can 
put you in touch to be a Green 
Business Champion.

Over 
113 tonnes 

of waste  
recycled

1,353
TREES SAVED
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2020- 2021

THE EMPLOYEE PRIVILEGE CARD 
For your business, this FREE and 
very popular card is a great little 
tool for all your staff – if they don’t 
already have one, sign up now and 
support local

     We had over 580 sign-ups in 2020

     There are more than 5,000 users

     Monthly updates on business 
offers and events 

PUBS TAKE MANAGEMENT SERIOUSLY
Love Wimbledon runs Pubwatch, which all pubs, bars 
and clubs can attend. The group works together to 
reduce anti-social behaviour, improve community 
relations and share knowledge of the industry. 

HELPING THE HOMELESS AND VULNERABLE
Love Wimbledon highlights homeless issues to the 
authorities and charities with the number one aim 
of supporting people off the streets. Unfortunately 
post covid there has been a rise in vulnerable people 
on our streets all over the country, and we will 
continue to work to get them help.

CRIME HALVED IN WIMBLEDON
Love Wimbledon continues to work 
with The Police, Merton Council and 
CCTV to reduce crime. In five years, 
petty crime has reduced by nearly 
50% in the area. We now have 40 
businesses on town link radio, which 
enables businesses to connect and 
highlight any crime quickly and 
effectively. If you want to have your 
own radio, please contact us.

Support Local
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TO ALL TOWN CENTRE BUSINESSES
LARGE AND SMALL

HIGH STREET AND OFFICE

THANK YOU!
FOR BEING PART OF THE 

LOCAL COMMUNITY
THIS IS WHAT YOU DID. 

DONATED STOCK TO THE WIMBLEDON FOOD BANK,  CREATED MORNING FOOD PARCELS FOR THE
RAISED MONEY FOR WIMBLEDON GUILD, DONATED TOYS TO DONS LOCAL ACTION GROUP, 

STAFF, PARTNERED WITH SALUTE TO SERVE NUTRITIOUS MEALS FOR NHS WORKERS,
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ENSURING A BRIGHT 
FUTURE FOR WIMBLEDON

Lobbying to get the business voice heard in matters of strategic 
importance and delivering practical solutions

Aim 04

2020 - 2021

WHY LOBBY?
We lobby on a range of policies and governmental strategies 
to guide and infl uence external aff airs that could impact on 
the town centre or have already.

GOING EVEN GREENER 
We managed to plant ANOTHER 
250 native saplings, for FREE, 
along Hartfi eld Road, a busy 
one-way route for through 
traffi  c, which in time will help 
improve air quality and create a 
beautiful hedge.

NEW RECYCLE / REUSE CAMPAIGN
We helped spread the word about businesses 
going greener

    Promoted where to donate clothes for re-sell or re-use
     Provided free WEEE collections
     Highlighted recycling points for batteries, electrics, 

homewares (including toners)
     Marketed money back / money off  off ers for greener 

purchases
     Supported zero waste shops and products 
     Pushed for better consumer choices, bottle refi lls, 

take your own containers
     Teamed up with “Too Good to Go” to help reduce 

food waste in the town centre

Supporting 
businesses 
doing the 
right thing!

BOTTLE REFILL 
Many more businesses signed up 
to the national refi ll initiative, where 
businesses will fi ll water bottles, 
no questions asked 
To join go to www.refi ll.org.uk

What environmental activities 
are we lobbying for?

    Single-use plastic free town
    More planting 
    Adopt a tree
    Traffi c reduction 
    Greener buildings
    Better cycle ways 
    Improved air quality 
     Improved recycling from 

town centre litter bins
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ENSURING A BRIGHT FUTURE

RESPONDING TO 
THE LOCAL PLAN
Love Wimbledon has responded 
to Merton Councils local plan, 
which was produced late in 2020.
  We are overall supportive of 
the essence of the plan and we 
stress that there must be a key 
focus on Wimbledon’s economy, 
jobs, development investment 
and growth to go hand in hand 
with improving the Wimbledon 
experience for all visitors whether 
local or international.

There are many issues which we 
support businesses on, lobbying 
on a local, London and a national 
basis. We continue to pride 
ourselves in sending out those 
messages and being a voice for 
improvement and change. We 
work to highlight Wimbledon 
issues with Merton Council, 
whether through planning 
applications or developing our 
cultural umbrella, we work hard 
to get your voice heard. 

SOME OF THE THINGS LOVE WIMBLEDON HAS 
ACHIEVED TO REDUCE OUR OWN IMPACT: 

     We work with local businesses wherever possible
     We aim to use only degradable banners and print
     All our markets are single use plastic free
     Stopped purchase of single use plastic for events 
     We reuse rather than recycle unwanted items 

where possible 

#CIRCULARECONOMY
If you have any items that you think someone else 
would want or could use please contact us!!

Did you know? You can even recycle 
medicine packets in Wimbledon!

                       GREEN DELIVERY VEHICLES

With government funding, we worked in partnership 
with Cross River Partnership and Merton Council on an 
e-cargo bike trial and longer-term transfer of business 
fl eets to electric. The businesses which signed up 
were positive and we will be investigating ways to 
develop a green delivery strategy for the next term.

New!

The BBC in Wimbledon
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2020 - 2021

CULTURAL INVESTMENT
POLKA REFURBISHMENT 
FULL STEAM AHEAD    
The Polka, the UK’s first children’s 
theatre, is being transformed with 
an £8.2m refurbishment which will 
complete in 2021. It will bring a 
wider range of community activities 
and spaces, a new café, outdoor 
play, improved accessibility and new 
rehearsal rooms to Wimbledon.

NEW WIMBLEDON THEATRE    
Merton Council has invested in a new 
crossing, increased ‘spill-out’ area and 
new paving outside the theatre, helping 
to improve theatre goers’ experience. 

DEVELOPMENT UPDATE: 
     YMCA St Paul’s Group will be rebuilt 

delivering a new 121 room hostel  
and 135 new homes, plus an 
improved café, gym and fitness  
studio for wider community use 

     The 1 Francis Grove redevelopment 
will increase the high quality office 
provision for Wimbledon by  
around 10,000sqm with a strong 
green agenda

     Hartfield Road, will soon be home 
to a new 200 room hotel with 
commercial space and double  
height frontage

WIMBLEDON TOWN CENTRE IS AN URBAN / 
SUBURBAN HUB.   
Wimbledon is ‘an exemplar of good quality design and 
sustainable placemaking’. It is set to be an important 
superhub in South West London with a range of areas 
for improvements. These should attract developers 
who think differently, who can imagine a newer, people-
centric centre, which makes experience key. With 
excellent transport links, some beautiful buildings, 
HQs, independents and cultural choice, it is recognised 
as a growth relocation area for businesses who want 
somewhere safe, convenient and spirited.

MAJOR REFURBISHMENTS AND 
DEVELOPMENT GOING AHEAD 

Wellington House

THE FUTURE IS BRIGHT
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WHY IS LOVE WIMBLEDON 
DIFFERENT?

SUPPORTING 
ALL WIMBLEDON 
TOWN CENTRE 
BUSINESSES 
We are pragmatic, hands-
on, passionate and will 
go the extra mile for our 
town and our businesses. 
Most of us live locally 
and care personally 
about the Town Centre 
and its future.
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THE TEAM
Helen Clark Bell CEO

Sally Warren  Strategic Marketing Adviser 
and Placemaking 

Kevin Gallagher Operations Manager

Jennifer Watters  Marketing & Events Manager

Anisha Thakur  Communications Executive

Keith Alexander BID Assistant 

Tom Ruff ell  Town Centre Ranger

ALL WIMBLEDON 

We are pragmatic, hands-

go the extra mile for our 
town and our businesses. 

about the Town Centre 

Dear The Whole of the Love 
Wimbledon Team, 
Thank you so much for your 
incredible support! It has been 
a massive help to the Cafe Mori 
team! We are honestly so grateful 
and blessed to have such a 
supportive community thank you 
once again! Stay safe! 
 Sophie, Cafe Mori 

ABOUT LOVE WIMBLEDON

THE MAYOR'S 
GOOD WORK 
STANDARD
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Every year our 
Christmas tree 

sparkles in the town 
centre spreading 

a little bit of 
happiness
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ABOUT LOVE WIMBLEDON

INCOME 

   BID levy £385,206

   Income from Piazza activity £31,427

   Commercial Income and interest £61,618

    Grants (placemaking project funding
     and covid support) £158,196 

FINANCIALS
Each year the Love Wimbledon Board of Directors approve an annual budget 
to take forward the business plan for the year ahead. Annual audited accounts 
are produced and are available to BID levy payers on request. The following is 
a summary for the 2020/21 financial year.

EXPENDITURE

   Engaging events and placemaking £302,462 (54%)

   Marketing and promotion £86,963 (16%)

   Business services and support  £82,698 (15%)

   Bright future £15,467 (3%)

   Overheads, management and admin  £64,443 (12%)

TOTAL SURPLUS:  £84,414

Income is derived mainly from the BID levy payable by the BID members for the year to March 31st, 
together with other contributions  from landowners, grant funding and commercial activity and  
excludes Value Added Tax. All income received is wholly applied in furtherance of the BID objectives. 

EXPENDITURE

£552,033

INCOME

£636,447

In 2020/21,an additional 40% of our income for Wimbledon came 
from external sources, leveraging more investment for the town



Wimbledon is 
home to over 

650 businesses 
employing around 

15,000 people
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ABOUT LOVE WIMBLEDON

Since 2012, Love Wimbledon 
Business Improvement 
District, has advanced 
the vision for Wimbledon 
Town Centre to be a 
popular, attractive, safe, 
interesting and better place 
for business, visitors and 
residents – representing 
the voice of businesses.

Wimbledon continues to be well 
placed to adapt to a bright future 
attracting new businesses including 
independents, new development on 
the horizon, and it continues to be 
easily accessible and a safe location 
for offi  ce-based businesses.

Please VOTE YES
for us this autumn 
so we can continue 
the good work

YES

V    TE YES 
THIS AUTUMN

KEY DATES:
May / June  
Business and community 
consultation 

July / August
 Five year plan proposals 
shared with businesses

20th September
Voting commences

V O T I N G  L A S T S  3 1  D AY S

21st October
Voting closes

22nd October
Ballot result announcement
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2018 - 2019

LOVEWIMBLEDON.ORG    27

V    TE YES 
THIS AUTUMN

Welcoming back 
businesses and 
promoting what they do 
has been a priority.
Prince of Wales Pub



Tuition House, 27-37 St George’s Road
Wimbledon, London SW19 4EU
020 8619 2012 
info@lovewimbledon.org

lovewimbledon.org

WORKING TO MAKE 
WIMBLEDON 

EVEN BETTER 

CBP007702




